present, since her attire was thought to be offensive and to show lack of respect towards the deceased. It is worth noting that members of the leftist government at the time, such as the country's president, Michelle Bachelet, had been tortured during Pinochet's military dictatorship and a number of her relatives had died from the torture they suffered. As Stern (2010: 353) mentions, ''Blanlot added her own symbolism. Her formal white suit contrasted with the traditional black of grieving; she attended as an institutional superior not as a personal friend and mourner''.
Fig.1. Chilean Minister of Defence at the funeral of General Augusto Pinochet
Obviously in this case, the colour of the minister's attire was a thunderous nonverbal message not only to the Chilean society, but also to most societies around the world for whom black is the colour of mourning. The colour black worn at funerals seems to function as a sociochrome, since it is a common code indicating support for those in mourning. Thus, although ''[b] lack […] has not only developed to express severity and seriousness in the context of early Protestantism, it has also been used as the colour of death and misadventure ('a black day'), of sin and dishonesty ('black market'), of provocation, hate and aggression ('blackskirts', 'black flags'), of sadness ('black mood'), of film (e.g. in 'film noir'), of authority (policemen, guards, etc.) and of elegance, opulence or modernity (black tuxedo, the little black dress, the art-house film, the program of a classical concert '' (van Leeuwen, 2010: 2) , the interpretation resulting from its use is linked to social situations and specific cultural enactments or customs.
However, even if the communication act isn't socially defined, colour can share in the message. In the advertisement of the Italian shoe brand Superga below, which was widely circulated in Italy in 2012, at times accompanied by a verbal message and at times without one ( fig. 2) , the visual message can function independently because of the colours used on the shoe, which are the colours making up a symbol, namely that of the Italian flag. The entire visual message makes the peruser of the advertisement think of the utterance Italian shoe. In fact, at a second level of analysis, the same utterance is interpreted as quality shoe in some societies, the Greek society being one of them.
Fig.2. Advertisement of the shoe company Superga

Colour as the second part in intersemiotic translation
From the above examples we see that colour can be interpreted, thus also translated, even in the absence of a verbal message. What we therefore want to see is whether the colour semiotic system can serve as a secondary system or a pole in an intersemiotic translation in which the primary semiotic system is language. In my opinion, this is feasible, since the colour semiotic system has, based on the literature, the following characteristics: it functions as a code, thus as a text with structure; it has autonomy and is usually part of a multimodal text.
If we take into account that Jakobson (2004 Jakobson ( [1959 : 139) characterises translation as a ''form of indirect discourse, since it involves two equivalent messages in two different codes'' and intersemiotic translation or transmutation as ''interpretation of verbal signs by means of signs of nonverbal sign systems'', then we can positively affirm that the semiotic system of colour is indeed translatable. In fact, colour is a coded iconic message, according to Barthes (1964: 42) , and definitely a nonverbal sign system. When discussing intersemiotic translation, Jakobson (2004 [159] least a first-order semiotic system (having a signifier and signified), or a value, a more complicated sign since value is ideology (a second-order semiotic system according to Barthes [1964b: 130-131 (Kress and van Leeuwen, 2002: 351) . Therefore, even if we ignored all the above claims concerning the autonomy of colour as a semiotic system, the utilization of multimodality only would make intersemiotic translation possible as long as there is another semiotic system. In our case, it is the verbal system, as we will see below.
Intersemiotic translation in everyday communication
In More specifically, on the shop sign the letters 'K' and 'd' are blue and the rest red, whereas on the chocolate wrappers the 'k' is black and the rest of the letters red 6 , which we could say is the dominant colour in this commercial product. However,
Kinder Chocolate also uses blue on its wrappers and the background on which the verbal message is written is white in both cases. 
. Kinder milk chocolate
The above shop sign is an intersemiotic translation between the verbal utterance kinder and the colours in which it is written, but we shouldn't forget the interlingual translation between the Greek utterance Παιδικά 'children's wear' and the German kinder. However, for it to be considered an intersemiotic translation, the shop sign's reader must be personally aware of the particular brand of chocolate and the colours that represent it (idiochrome), or else they will simply think it is a colour combination chosen by the graphic designer. In my opinion, this particular chromatic and intertextual choice was made with the idiochrome of parents as the target, since they are the buying public, but also that of children's, since they would also be able to urge their parents to make particular shopping choices.
Intersemiotic translation based on sociochrome
In the following example of a flyer advertising a foreign language tuition centre in Thessaloniki ( fig. 5 ), we notice that the three languages taught there, English, French and German, are written in the colours that make up the flag of each respective country. This is an intersemiotic translation between the verbal system and the colour system, which functions as a sociochrome since the colours used are common cultural knowledge, given that the flags function as symbols. We know from previous studies that colour can function as an index, symbol or icon 7 . As Caivano (1996: 685, 687) writes , Here, too, knowledge of the colour comes under sociochrome, since the colour is immediately recognizable and will in turn lead, through the cognitive process, to the foreign verbal utterance's interpretation and translation into the corresponding Greek.
Fig.6. Extract from French language course book edited in Greece
Intersemiotic translation based on rhetochrome
The term rhetochrome has not been proposed by Edeline (2010) fig. 7) we see two people, a black man and white woman forming, with their bodies, the shape of a mug, evidently for drinking coffee. With his dark skin, the man connotes the coffee, while the woman stands for the milk or froth. Analysing it further, we could even say that the man was chosen to connote the coffee since coffee is a strong and stimulating beverage, while the woman connotes the milk or froth not only because of her ability to breastfeed, but also because milk is thought of as a light and relaxing drink.
Fig.7. Ad for White & Black Coffee Brand: Coffee Inn
But what is especially obvious is that while the black man's skin colour reflects the colour of that particular race, the woman's white colour appears extremely pale, resembling the colour of milk; we most definitely cannot claim that the woman's skin colour is representative of the white race. We can therefore state with certainty that there is an intersemiotic translation between the verbal message 'black and white coffee' and the man and woman's black and white skin, which have a rhetorical function as metonymies of the black and white races. We can therefore also mention that precisely because of this metonymic relationship, the utterance white directs the advertisement's reader to read the icon as white rather than extremely white or not really human-like white. As Kress and van Leeuwen (1996: 163) It is worth mentioning that rhetochrome could also be used as intersemiotic translation to environments that are not immediately associated with advertisement and visual communication in general. Thus, in the case of the cover of the well known literary work of Charles Pierre Baudelaire Les fleurs du mal ( fig. 9 ), the extend use of black colour could easily be interpreted as the intersemiotic translation of the French utterance ''mal''. As it has already been said, black colour has a series of negative associations/connotations in western culture, such as death, misadventure, sin, dishonesty, provocation, hate, aggression, sadness, according to van Leeuwen (2010: 2), or darkness, night, underground world and, of course, death, according to Pastoureau (2009: 30) . In the cases I have examined, colour, as a rhetochrome and as a second part in an intersemiotic translation, increases language's informational content working as a redundant sign, and more specifically, a socio-cultural redundant sign. Its rhetoric function is an example of increasing semiosis, a semiosis that is constructed very carefully, since colour has a series of associations/connotations. Thus, we have to exclude many of these connotations to arrive in that/these required to produce intersemiotic translation. (Sonesson 1993: 325) . However, I feel that this problem of conveying abstract concepts can be overcome since in intersemiotic translation, the other semiotic system involved, in our case language, leads the translation onto safer paths.
Key findings
We have to remember that ''[l] anguage is an evolutionary latecomer that functions as an economizing grid which cultures have superimposed on nonverbal semiosis for communicative efficiency'' and that ''[t]ranslation is one of the fields of study where the fault lines between these signification systems become visible'' (Ruthrof 2003: 79) .
The informational loss may be greater if in an intersemiotic translation with language, colour functions as an idiochrome, although I could claim the same if its function is that of a sociochrome, since cultural knowledge may be recorded but not widespread in everyday communication. The informational loss seems to be minimised when the intersemiotic translation between language and colour is at the rhetorical level, colour in this case functions as a rhetochrome.
Conclusions
The intersemiotic translation between language and colour seems to be possible under two main restrictions. The first one is that it is not an ambidextrous process. While starting from the language, the dominant semiotic system for many semioticians, the social interpretation and identification of colour is possible, but it seems very difficult for a codified iconic system (as colour is) to be the source text, and to be translated to natural language (target text), due to the great number of associations which a colour has. The relation is that of the general to the particular, it is that of the many over the one.
The second one is that the degree of socio-cultural knowledge for the colour, since, as Greimas and Courtés (1993: 77) mention that ''[f]rom a semiotic point of view, the concept of culture could be approached as coexisting with that of the semantic universe, in relation to a given sociosemiotic community''. This mention to a given sociosemiotic community also justifies the role of the translator, who is not just a mediator, but a cultural mediator, that does not have a limited access, but ample socio-cultural knowledge which is also necessary for any intersemiotic translation, much more when the target text is in colour.
Notes
1 As Sonesson (1998: 83) states ''[the text] may also be described as that which is (should or could be) subject to interpretation''. 2 Van Leeuwen (2011: 49) mentions that ''[…] colour has a range of dimensions, not just value and saturation, but also luminosity and luminescence, luster, transparency and temperature-even aspects of texture such as roughness or smoothness, or wetness and dryness can directly influence the way colours are understood and named''.
3 Lotman (2009 Lotman ( [1992 : 115) mentions that ''[c]ontemporary semiotic study also considers text as one of the basic research concepts, but text itself is considered as a functional rather than a stable object with constant properties''. 4 Klinkenberg interestingly approaches the matter from the perspective of redundancy.
For Klinkenberg (1996: 59) , redundancy may be created through different codes (intercodic) and different channels. He mentions the notion of 'a hundred francs' as an example, which can be expressed with the references /a hundred/ and /francs/ on the banknote or with colour.
names chromèmes characterised by chromatic dominance, luminosity and saturation. 6 For Caivano and López (2006: 16) , ''[…] red is the preferred colour for products of massive consumption, because it is regarded as a "declassifier", i.e., a colour that does not contain markers of class. Another similar phenomenon is the case of
McDonalds''.
7 Almalech (2011: 21) seems to stress the importance of the symbolic rather than the indexical meaning of colour.
